

[image: cover image]




  Farmers' Markets: The USDA Role




Farmers' Markets: The USDA Role


RS21652 -- Farmers' Markets: The USDA Role





Updated January 3, 2006


















Summary

Congress and the U.S. Department of Agriculture (USDA) have created a number of programs aimed at promoting farmers' markets. Policy issues include the extent to which the programs contribute to the markets' success, and the need if any for additional governmental support. This report will be updated if significant developments ensue.
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Summary

Congress and the U.S. Department of Agriculure (USDA) have created a urber
of programs aimed at promoling farmers’ markets. Policy issues include the extent (o
‘which the programs contibute o the maskets success,and the need i any for additional

al support. This report will be updated if significant developments casue.

s’ markets see among several forms ofdieet farmer marketing — which also
include roadside stands, Community Supported Agriculture (CSA).pik-your-own fams,
and direet sales 10 schools — becoming increasingly popular with small producers and
consumers. according to USDA. Farmers' markets in the Usited Staes increased by
1115 from 1994 t0 2004, o more than 3.700. In an August 2000 study. USDA found
1t 66,700 farmers were sellinga frmers’ markets; 19.0000f them were relying on such
marketsas their sole oulet, The study found that anual retai sales totaled SSSS millo

With 2760,000 customess spening. . S17.30 per week at frmers’ markets.”

USDA Programs®

The Marketing Services Branch (MSB) at the Agriculieal Marketing Service
(AMS), USDA’s lead agency on farmers” markets, provides primarily technical assistance
and informyaton, focusing on feasibilty studies.research, and oher non-grant assistance
for farm marketing activites. AMS often arsanges $10,000 (o $50.000 in cooperative
sgreements with tates and other agencies. farm cooperatives, educational insitutions, and

* USDA, Agricultural Marketing Service (AMS). various seporss, including Farmer Direct
Marketig Bibliography — 2001, March 2001: U5 Farmers' Markets — 2000: A Study of
Emerging Trends, May 2002

Sources include information provided through the Northeast Midvest Instute webste at
P nems rglagiculure b, USDA material, and inerviws with government and
pivat fam marketing experts. In January 1998, th Natonal Commission on Sall Fams, in
A Time 10 Act, described the staius snd necds of U small farmers. Seversl of s 146
recommendations ocused on ways o improve USDA supportfo direet maekeing. includi
frmers” markets” USDA says i has adopled 3 umberofthe recommendations. Sec the S
Farms welsitea [bupvw usda govicelsmallfary].
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